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AMI Conference & Expo Posts Call for Seminar Proposals

The Association of Marina Industries (AMI) Conference & Expo, formerly the International Marina & Boat-
yard Conference or IMBC, has posted a Call for Proposals on its website and social media accounts. Dead-
line for submitting proposals for consideration is June 1, 2022. The AMI Conference & Expo is scheduled 
for January 30 – February 1, 2023, in Daytona Beach, Florida.
 
The AMI team is looking for breakout and workshop topics relevant to the business of marinas and 
boatyards, from operations to management, for its all-industry audience of Certified Marina Managers 
(CMMs) and Certified Marina Operators (CMOs), as well as marina designers, engineers, sales profes-
sionals, and staff. Topics will target entry-level staff to senior and executive management.

This year the conference will provide dedicated tracks on Leadership Skills; Human Resources Manage-
ment and Professional Development; Design & Engineering; and Marina & Boatyard Operations. Overall, 
the AMI Conference & Expo hosts approximately 25 sessions, including two Keynote Addresses, and 
hosts over 900 attendees and exhibitors. The AMI Conference & Expo is open to all industry profession-
als.
 
Please visit the  AMI Conference & Expo website  or  https://marinaassociation.org/callforproposals  to 
submit your presentation.
 
For more information about AMI, please visit marinaassociation.org. 

Certified Clean & Resilient Marina 
Professionals Program Kicks Off

Just over a year ago, the Association of Marina In-
dustries (AMI) rolled out plans to start a Nation-
al Clean & Resilient Marina program. The focus 
would be on certifying people to be clean marina 
professionals instead of certifying facilities, which 
has been the practice of state clean marina pro-
grams for decades. The idea was to compensate 
for the lack of manpower and budget that some 
of the state programs faced, as well as to fill the 
void in states that did not have a clean marina pro-
gram. A year later, the first training event has been 
completed. There are 10 new Certified Clean & Re-
silient Marina Professionals, and optimism is high 
that a new era for clean marinas has been ushered 
in that has the potential to greatly expand the en-
vironmental stewardship of the industry.

Sunnyside Steps Up
The purpose for offering a national program is 
exemplified by the story of the Minnesota Clean 

Marina program, which has been an all-volunteer 
effort spearheaded by Rick Chapman, general 
manager at The Port of Sunnyside Club in Minne-
sota. In 2009 a clean marina task force was formed 
in the state and included Minnesota regulatory 
agencies, Sea Grant, and marina operators.

The goal was to start a clean marina program. 
For three years the group worked to develop the 
guidelines, processes, and checklists and began 
certifying facilities in 2012. “In 2021 we still had a 
total of just 18 certified marinas. The growth has 
been horrible,” commented Chapman. He ex-
plained that while the clean marina committee 
was dedicated to the program and did what they 
could, their time was limited and applications lan-
guished. The all-volunteer model was not working. 
The committee was constantly searching for per-

https://marinaassociation.org/conferenceandexpo
https://marinaassociation.org/callforproposals
https://marinaassociation.org/
https://www.sunnysidemarina.com/
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manent funding sources so they could hire a clean 
marina manager, but nothing panned out.

This past year, 
Chapman went 
before the clean 
marina com-
mittee and an-
nounced they 
would have to dis-
mantle the 501c3 
unless they came 
up with a new 
plan for having a 
state clean marina 
program. “I had 
to point out that 
currently certified 
marinas could fly 
the flag we had 
given them and 
promote them-
selves as clean 

marinas, but there would no longer be any support 
so the certification would eventually be meaning-
less. I told them to think of it as software that is 
no longer going to be supported,” Chapman said. 
With that dark scenario, the committee agreed to 
give the new AMI program a try.

Sign up for the Marina Dock Age newsletter
Our newsletter delivers the latest news straight to 
your inbox including breaking news, our exclusive 
content covering the marina and boatyard indus-
try, new products, and much more.

Chapman went to the first training and is now a 
Certified Clean & Resilient Marina Professional. 
While his new certification is not a full solution, he 
is now able to take the practices he learned to his 
own marina and begin the process of obtaining the 
national AMI Clean & Resilient Marina certification.

Benefits of a National Program
There are robust clean marina programs in the 
U.S., but right now, there are also states that do 
not have clean marina programs or that struggle 
with funding and human resources just as Min-

nesota had. To fill the void, the AMI certification 
program focuses on training marina personnel on 
rules, regulations, and best management practices 
that they can take back to their own facilities. New 
Clean & Resilient Marina Professionals are urged 
to have their marinas certified either through their 
state programs or through AMI’s marina certifica-
tion process.

All professionals will be listed in a database on 
AMI’s website. The list can be tapped for find-
ing experts to lead informational meetings or for 
someone a manager can call with questions. The 
graduates do become experts. According to Chap-
man, despite his years of experience with clean 
marina programs, the recent training he complet-
ed proved you can “teach an old dog new tricks.” 
He said while the end goal is to have more marinas 
become verified as clean & resilient, even if some-
one goes through the training and decides not to 
have their marina certified, the knowledge they’ve 
received is invaluable to the industry.

Chapman intends to share what he’s learned with 
his staff and customers, as well as share his ex-
perience with those in his state trade association. 
For example, he had regularly shared information 
with his board of directors on the regulations that 
the marina has to comply with and the work his 

Oil spill response planning and proper sewage discharge 
methods are some of the federal requirements that mari-
nas must meet.

Properly storing trash is a simple 
way for marinas to implement 
clean practices.
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staff does to be in compliance, but he realized his 
boaters should be aware of the regulatory envi-
ronment within the marina as well. Conversely, he 
meets with his boaters once a year to review the 
marina’s emergency response plan, but now real-
izes he should do that same presentation for his 
employees. “The training made me see the oppor-
tunities I was missing to educate more people on 
best management practices and the boating envi-
ronment. It’s a great opportunity to share ideas as 
well,” Chapman said.

The Curriculum
The curriculum stemmed from AMI’s training in-
stitute which has offered basic, intermediate, and 
advanced management and operations courses 
for decades. The content came from a review of 
state clean marina program leaders guidebooks as 
well as meetings with a small group of state clean 
marina program leaders who helped to guide the 
overall process and the verification requirements. 

AMI also put together an advisory committee with 
participants who were well-versed on clean mari-
na programs and best management practices. The 
focus for the training is on federal laws and regu-
lations since this is a national program. “We want 
to cover what the rules and requirements are, 

why marinas have 
to do them, and 
the best manage-
ment practices,” 
Erin De Vries, AMI 
Clean & Resilient 
Marina program 
manager, said.

The two-day train-
ing program cov-
ers topics that 
fall under federal 
regulation such 
as stormwater 
and sewage and 
hazardous waste 
management, pe-
troleum control, 
aquatic invasive 

species, and guidelines for maintenance and re-
pair both of boats and the facilities. Outside of 
the classroom time, the attendees participate in 
a study tour to see how other marina profession-
als have incorporated best management practices 
into their operations.

De Vries said the plan is to host two in-person events 
and two virtual ones in this next year and add 40 
people to the list of Clean & Resilient Marina Pro-
fessionals. She said the virtual training may also in-
clude guest speakers as a way for trainees to meet 
experts in the field of topics such as AIS or boater 
education. It could also provide a means for those 
who are already certified to pick up continuing ed-
ucation credits by listening in on the guest spots. 
Once certified, the Clean & Resilient Marina Pro-
fessional will have continuing education require-
ments and will need to be recertified every three 
years. De Vries said they plan to check in monthly 
with the professionals to offer updates and ideas, 
and to encourage them to have their marinas veri-
fied. “The main goal is to get people certified and 
have them be able to educate others on clean 
practices. For our program, having them get their 
marina verified is secondary,” De Vries said.

Working with experts in the field to further refine 
the AMI Clean & Resilient program is ongoing. De 
Vries said they have been working with a small 
group of state clean marina program managers 
since last fall to establish a mutually beneficial 
work relationship and help determine how AMI’s 
program can fill the gap for states that do not have 
clean marina programs. For now, participants in 
the training are given the contact information for 
their state clean marina program manager and en-
couraged to contact them for marina certification. 
If there isn’t a program, AMI has a process for ma-
rinas to become AMI verified as clean & resilient, 
but De Vries said AMI’s program is not intended to 
replace what the states are already doing. 

“We hope our efforts will support the growth of 
state clean marina programs and encourage more 
marinas to get their facility certified,” De Vries said. 
“I’m really proud of what we have accomplished. 
This is a watershed moment in the world of clean 
marinas.”

Creating natural shorelines is a 
best management practice encour-
aged through Clean Marina pro-
grams.
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 Hall of Fame Marina Announces 
National Marina Day Plans

The Hall of Fame Marina and Vet Info are partner-
ing together to support veterans of the military 
community as part of the annual National Marina 
Days celebration.

On Saturday, June 11th, 2022, Hall of Fame Marina 
will host and celebrate National Marina Days. This 
year, to honor veterans and support Vet Info, Inc., 
all monies raised through sponsorship and dona-
tions will be presented to Vet Info, Inc, 501(c)(3).

The morning will begin with a breakfast recep-
tion at Bubba Gump’s restaurant. Guests will then 
board a Tropical Sailing catamaran cruise on Ft. 
Lauderdale’s intercoastal waterways and ocean 
with area veterans. A reception lunch, catered by 
Bubba Gump’s will follow at the Marriott Court-
yard Ft. Lauderdale Beach. During the luncheon, 
guest speakers including representatives from the 
Ft. Lauderdale mayor’s office, military, and medi-
cal industry will address veterans, invited spon-
sors, and guests.

The fundraising goals for this event include:

• Funding for four kayaks and supplies for 24 
excursions for veterans with PTSD

• Funding to provide training/scholarships to 
veterans and or their families

• Funding to support homeless veterans with 
hygiene supplies

Companies interested in sponsoring the event can 
call (866) 465-VETS or return the sponsorship form.

Suntex Completes Leadership 
Transition 

Suntex Marinas yesterday announced that it 
completed its integration with Westrec Mari-
nas after a February merger that was valued at 
$2.5 billion, according to The Wall Street Journal. 
 

“To project forward a year or two, I would hope 
that this transaction will be seen as the major cat-
alyst for two things,” Suntex Marinas CEO Bryan 
Redmond said in a statement. “The first is the cre-
ation of the first true experiential-based brand in 
the marina space. … In addition, after incorporat-
ing the Westrec team, we hope that our combined 
company cultures will attract the best and bright-
est looking to make a career out of doing what 
they love and help market a career in marina man-
agement across the entire hospitality industry.” 
 
According to the statement, Suntex has transi-
tioned Westrec’s leadership team and employees 
to its payroll system and is rebranding Westrec 
properties, including updated logos, signage and 
websites. Capital spending projects throughout 
the Westrec portfolio have been identified and are 
currently in the planning stages.

Dr. Shrink Marks 30th Anniversary

Shrink-wrap provider Dr. Shrink is celebrates its 
30th anniversary this month. The company was 
founded in 1992 by Mike and Jill Stenberg in Man-
istee, Mich., as a two-person operation. Before that, 
Mike Steinberg worked as a shrink-wrap installer, 
including the wrapping of boats. The growth in de-
mand inspired him to become a distributor.

Dr. Shrink has grown into an international corpora-
tion with more than 20 employees. The company 
supplies premium virgin resin shrink-wrap and is a 
leader in innovation, responsible for many of the 
accessories and practices implemented around 
the world.

“Jill and I started Dr. Shrink in our home and dis-
tributed products out of our garage,” Mike Stein-
berg, company president, said in a statement. 

“Our initial vision for the company was to offer ex-
pert shrink-wrap installation advice, technical sup-
port, and provide excellent customer service. 

… Today we couldn’t be more proud of this com-
pany, and the people we have on our team. 
There is no way Dr. Shrink Inc. could have reached 
this milestone without the loyalty of our amazing 

Industry News continued on Page 6

http://halloffamemarina.net/index.html
https://nationalmarinaday.org/
https://nationalmarinaday.org/
https://images.saymedia-content.com/.image/cs_srgb/MTg4NTY5ODc1MjkwMDA3NDk5/1_suntrexwestrec.pdf
https://images.saymedia-content.com/.image/cs_srgb/MTg4NzMzNTc2ODk0NzUyNDky/1_drshrink.pdf
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customers, distributors, and our team of fantastic 
employees.”

Freedom Boat Club Acquires 350th 
Location

Freedom Boat Club, a division of Brunswick Cor-
poration (NYSE: BC), announced its 350th location, 
doubling of the number of locations in the Free-
dom network since the company was acquired 
by Brunswick in May 2019.   Over the past three 
years, Freedom has added 180 new locations. 
The 350th location will be in Silkeborg, Denmark – 
Freedom’s first club location in Scandinavia. 

“We are thrilled to celebrate this incredible mile-
stone of 350 locations, as well as the continued 
successful execution of the growth plans we es-
tablished when Brunswick acquired Freedom in 
2019,”  said Brenna Preisser, Brunswick  Corpora-
tion Chief Strategy Office and President, Business 
Acceleration.  

“It’s particularly fitting that our 350th location coin-
cides with our first location in Scandinavia, under-
scoring our intention to become the global leader 
in boat clubs by providing a vast network of on-
water locations and a superior customer experi-
ence. We are on a mission to democratize boating 
and strengthen the future of the industry by not 
only providing access and training to new boaters, 
but also keeping boaters on the water longer.  We 
continue to see significant potential to grow Free-
dom worldwide.”  

“The Freedom brand has experienced tremendous 
success over the past three years building on an 
already strong foundation,” said Cecil Cohn, presi-
dent, Freedom Boat Club Network. “We’re inspired 
by the strong momentum – both of our franchise 
operations and our corporate territories, both of 
which are rapidly expanding and attracting new 
boaters at a record pace. We are excited to con-
tinue delivering remarkable member experiences 
at unrivaled scale.”

Industry News continued from Page 5

Industry News continued on Page 7

Marina Fueling Systems www.petroleummarineconstruction.com

Petroleum Marine Construction, LLC is a 
design/build firm located in Ft Lauderdale, 
Florida that provides design, consulting, 
engineering,construction and compliance  
services that are specific to the 
marine industry.  
As a company, we are dedicated to 
seeking continual improvement in the 
services we provide,and believe firmly in 
creating partnerships with every client 
affirming our commitment to each and 
every project. 

Our goal is provide a safe, efficient, and 
economical system for storing and 
dispensing the required quantity of fuel 
into specific watercraft.

Licensed and Insured;
Workers Compensation              
Longshoreman' s USLH
Pollution Liability
Professional Liability
General Liability        

120 E. Oakland Park Blvd Suite 105 Fort Lauderdale Florida 33334 
Phone (+1) 954.533.1119          Cell (+1) 561.248.0389 
email:  paul@petroleummarine.com

• 	Specializing in High Speed Fueling
•  Site Specific Design
•  Site Specific Flow Calculations

• State of Art Equipment
• State of the Art Construction
•  Over 40 years experience
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Paddling Surge Raises Safety 
Concerns 

The Water Sports Foundation yesterday reported 
that a record 37.9 million people participated in 
such activities as kayaking, canoeing and stand-up 
paddleboarding during the Covid-19 pandemic, 
according to data from the Outdoor Foundation. 
The data, from late 2020, also showed 2.5 million 
new paddlers.
 
However, the surge of new paddlers also brought 
an increase in accidents. The Outdoor Foundation 
reported that accidents in 2020 increased to 331 
and fatalities to 202, which accounted for 26 per-
cent of all boating accidents during the period.

“We know from analyzing U.S. Coast Guard data 
that in 2020 nearly three-quarters — 74.6 percent 
— of people who died in paddling accidents had 
less than 100 hours experience in the activity,” Jim 
Emmons, executive director of the Water Sports 
Foundation, said in a statement. “Over one-third — 
38.8 percent — had less than 10 hours experience.” 
 
To address the problem, Coast Guard District 
1, headquartered in Boston, focused on safety 
through public outreach, paddling education 
courses and safety checks, along with enforce-
ment of federal requirements on paddle craft. 
 
The Coast Guard said its efforts contributed to a 
34 percent decline in paddling fatalities (19, down 
from 29), demonstrating the importance of in-
struction as more paddlers take the water.

BIG Program Awards $18M in 
Grants

The U.S. Fish and Wildlife Service’s Boating Infra-
structure Grant (BIG) program will provide more 
than $18 million in much-needed grant funding for 
20 states to construct, renovate and maintain ma-
rinas and other boating facilities for outdoor recre-
ation. States receiving BIG grants include Alabama, 
Arizona, Arkansas, Florida, Georgia, Iowa, Maine, 

Michigan, Mississippi, New Jersey, New York, North 
Carolina, Ohio, Oregon, South Carolina, Tennessee, 
Texas, Vermont, Virginia and Washington, although 
all states and territories were eligible to apply.

Grantees use BIG funds to construct, renovate and 
maintain marinas and other facilities with features 
for transient boats (those staying 15 days or less), 
that are 26 feet or more in length, and are used for 
recreation. Grantees may also use funds to produce 
and distribute information and educational materi-
als about the program and recreational boating.

Under the BIG program, more than $3 million will 
fund projects in 19 states under the BIG Tier 1 sub-
program, and $15 million in grants will be awarded 
competitively for projects in nine states (eight of 
which are also receiving Tier 1 grants) under the BIG 
Tier 2 subprogram. The Tier 2 projects will contrib-
ute an estimated 426 new or renovated boat slips 
and berths as well as approximately 5,682 feet of ad-
ditional side-tie docking space, plus other amenities 
(including fuel docks, restrooms, showers, wave at-
tenuators and Wi-Fi) for the benefit and enjoyment 
of the transient recreational boating public.

Since its inception in 2000, the BIG program has 
awarded $263.1 million to projects for large tran-
sient recreational boats, including funding the 
construction of more than 6,500 berths and other 
amenities benefitting boaters across most states 
and U.S. territories.

Funding for the BIG program comes from the Sport 
Fish Restoration and Boating Trust Fund. Boaters 
and manufacturers contribute to the trust fund 
through excise taxes and duties on certain fishing 
and boating equipment and boating fuels. The Bi-
partisan Infrastructure Law included the reautho-
rization of the trust fund, which is the cornerstone 
of state-based aquatic resource conservation and 
benefits all U.S. states and territories.

More information regarding the 2022 BIG grant 
awards can be found  here. More information 
about the BIG program can be found here.

Industry News continued from Page 6

https://images.saymedia-content.com/.image/cs_srgb/MTg4NzU2MTY4MTU0MjkzNzky/1_paddlesportossafety.pdf
https://www.fws.gov/library/collections/boating-infrastructure-grant-big-awards
https://www.fws.gov/program/boating-infrastructure
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This course focuses on marina operations, 
policies, and procedures. Marina-man-agement pros offer their expert thinking about business issues and 
challenges throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response planning, environmental 
management, health and safety compliance, and personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small groups, interactive workshops, 
and specific case studies, the AMM course examines such topics as profit-center management, regulations and 
permit-ting, operations, marina law, human resource management, risk management and loss control, 
improving the quality and value of services, policy and procedure manuals, business strategy and financial 
management, marketing, promotion, and pricing.

The AMM offers its graduates a national and international business perspec-tive on management issues, and a 
long-term network of international con-tacts to rely on in the future.  

*Must have three years of marina management experience and attended IMM Course.

Step 3

Upon completion of the IMM and AMM courses you then apply for the certification that you qualify for, CMM 
or CMO.

http://www.leisurepropertiesgroup.com
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     Legislation &     Legislation &
          Partnerships          Partnerships

The ABCs of Attending ABC 

Republicans, Democrats, Independents. If they’re 
lawmakers living in The Twilight Zone of Wash-
ington, D.C., they all claim they want to help small 
businesses. Cue your forehead slap. Let’s face it 
— there are fundamental facts that make those 
claims more lip service than reality unless we keep 
the pressure on. And that’s why it’s important for 
dealers to be actively lobbying for their best inter-
ests. If they don’t, they can expect … well, lip ser-
vice, especially this year with congressional elec-
tions coming.
 
The American Boating Congress is set for May 11-
13 in Washington. It shines a spotlight on the need 
for dealers, as part of the total marine industry ef-

fort, to be engaged in lobbying for favorable pub-
lic policy decisions by lawmakers and regulators. 
Lawmakers usually take the road that gives big 
business, with big lobbyists touting even bigger 
bucks, the big advantages.
 
Our industry has professional lobbyists, of course. 
Most notable are those from the National Marine 
Manufacturers Association and the Marine Retail-
ers Association of the Americas. They do a solid 
job on legislative and regulatory fronts despite the 
fact that our industry is certainly not considered 
among the biggies. Sadly, I believe some in our in-
dustry tend to think that because we have lobby-
ists that they’ll “handle it,” and our work is done 
when we pay our association dues.

By Eric KretschBy Eric Kretsch

Legislation & Partnerships continued on Page 11

https://www.lakenan.com/
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For the majority of businesses in our industry, 
builders and retailers alike, the failing is to assume 
we don’t have to do more. Dealers must become 
partners with lobbyists and do more together to 
reach success. If there is one thing dealers and 
most manufacturers have in common, it’s that we 
have far less ability than the big corporations to 
politically affect what happens to us, particularly 
on the federal level.

But we are certainly not powerless. Standing up 
as a united group to accomplish something for 
our industry is exactly what the ABC is all about. 
Certainly, the leadership of all the regional marine 
trades associations should be attending, along 
with as many dealers as possible. But if going to 
ABC is just not possible, there’s still a need for 
dealers to lobby for boating issues.

Every dealer should be willing to lobby their two 
senators and one district representative in Con-
gress to advance industry positions. Truth is, the 
invention of email has made it incredibly easy to 
lobby; I do it regularly and get responses back. I re-
spond whenever I receive a call to action from our 
industry’s legislative teams to contact my congres-
sional reps. It takes very little time, it’s important, 
and it will make a difference.

This year’s ABC agenda boasts a great lineup of 
timely subjects:

Policy Priorities on Capitol Hill  Insights into 
pressing policy matters and what they mean for 
the boating industry

Economic Briefing with Curtis Dubay, U.S. 
Chamber of Commerce  Looking ahead at busi-
ness challenges that include inflation, supply-chain 
issues and workforce shortages

Advocacy State of Play and Hill Meetings 101 In-
sight into the industry’s advocacy gains and what’s 
ahead

Political and Practical Realities of Electrifica-
tion and Next Generation Technologies A look 
at the impact of shifting climate policies and how 
the industry is responding, among other topics.

Do our lobbying efforts work? Yes, and often. For 
example, President Biden just signed into law the 
fiscal year 2022 appropriation bills, which include 
a vast majority of the boating industry’s funding 
priorities and take into account funding for the 
Department of Commerce and Department of the 
Interior, as well as the Army Corps of Engineers. 
 
Included in the $1.5 trillion spending package are 
important programs the industry lobbied for that 
benefit the Great Lakes, the Everglades, marine 
sanctuaries, and the broader $689 outdoor recre-
ation economy of which boating and fishing is the 
No. 1 contributor across 39 states and D.C.

Join fellow stakeholders at ABC, the industry’s pre-
eminent advocacy event, which includes discus-
sions with members of Congress, administration 
officials, timely political and policy updates, and 
much more.

Click here for details.

http://www.nmma.org/advocacy
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Clean Marina & Clean Marina & 
Environmental NewsEnvironmental News

Lake Hopatcong Marina Sets 
Sights on Achieving National 
“Clean Marina” Recognition 

Ray Fernandez, president of Bridge Marina on 
Lake Hopatcong, N.J., recently began the process 
of leading the marina to become one of the first 
“Clean and Resilient” marina facilities in the na-
tion. The “Clean and Resilient” marina program, 
developed by the Association of Marina Industries 
(AMI), is the first national clean marina program of 
its kind.

Fernandez was among other marina professionals 
from across the United States who participated in 
AMI’s inaugural course in Charleston, S.C. Fernan-
dez gained Certified Marina Manager status with 
AMI in Charleston in 2018, which is an extensive 
training and certification process that is the ma-
rina industry’s highest professional recognition.

Bridge Marina is no stranger to clean and respon-
sible marina management operations; since 2009, 
the Lake Hopatcong based marina is New Jersey’s 
first and only freshwater Clean Marina, certified 
by the New Jersey Department of Environmental 

Protection (NJDEP). As such, Bridge Marina has ad-
opted NJDEP best practices that help prevent ad-
verse impacts to water quality, sensitive habitats 
and living resources in proximity to its facility.

According to Fernandez, the AMI’s national pro-
gram will allow the marina to strengthen its exist-
ing environmentally responsible practices as well 
as strengthen the marina’s resiliency to changing 
environments. “We are proud to begin this work 
and congratulate the AMI on creating this new 
national program. With the guidance and best 
practices provided by the AMI, we will be able to 
expand our environmentally responsible efforts, 
and we welcome other marina facilities across the 
country to get involved with this worthwhile pro-
gram.”

Bridge Marina, with locations on Lake Hopatcong 
and Sandy Hook Bay, N.J., is gearing up for its 2022 
boating season. The award-winning, boutique ma-
rina offers a unique variety of boating experiences, 
from on-water training programs to new and pre-
owned boat sales to New Jersey’s premier Boating 
Club and luxury boat rentals on Lake Hopatcong 
and Sandy Hook Bay, N.J. For more information, 
visit www.BridgeMarina.com.

www.BridgeMarina.com.http://
http://www.koolerice.com
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Around The WorldAround The World
Ukraine War Adds to Industry 

Challenges 

Russia’s invasion of Ukraine has created numer-
ous problems that will force the marine industry 
to adjust and adapt yet again, even as it continues 
to work through supply-chain and other challeng-
es from the Covid-19 pandemic.

At least one Ukrainian boatbuilding facility was 
shelled, and others in the region lost employees 
who were displaced. Economic sanctions on Rus-
sia resulted in government seizures of oligarchs’ 
superyachts in Europe and drove prices higher for 
oil and metals everywhere.

Axopar had a production slowdown in Poland 
when its Ukrainian employees returned to their 
hometowns after the Russian invasion.

At least two major boatbuilders in Ukraine sus-
pended operations. BRIG, one of the world’s largest 
producers of rigid-hull inflatables, has its primary 
production yard in the river district of Kharkiv, an 
early invasion target. The yard’s employees fled to 
the countryside; as of this writing, the facility did 
not appear to be severely damaged, but produc-
tion had ceased until further notice. 

“The highest-priority task for us is to secure almost 
half a thousand of our employees and help them 
take care of their families properly, which is not so 
trivial, given those genocidal warfare methods car-
ried out by Russia,” according to a statement from 
the builder. “Also, we are focused on preparations 
for a fast return to normal or even increased pro-
duction volumes after the inevitable victory of 
Ukraine.”

In the same district is fellow RIB manufacturer 
Grand Inflatable Boats. In social media posts 
in March, the company said its facility was “un-

harmed” but will fail to have any output for the 
time being.

“Some of us have joined the military; some are 
helping in the humanitarian area,” the company 
wrote. “After these temporary problems, we will 
resume the production and will fulfill all the agree-
ments.”

Finland-based Axopar Boats suffered a slowdown 
in production after Ukrainian employees in Po-
land returned to their hometowns. The boatbuild-
ing cluster around Augustow, Poland, is near the 
Ukraine and Belarus borders. “They have a lot of 
Ukrainian workers who have returned to defend 
their motherland or to be with their families,” says 
Axopar founding partner Jan-Erik Viitala. “The re-
gion where we build our Axopars is also the region 
that has taken in the most refugees. We are trying 
to help them with commodities that are missing, 
like appliances, fridges, washing machines.”

Viitala says production is now “stabilized,” but out-
put may be a bit slow as the war continues. “We 
have been able to fill some of the void [with work-
ers] from some other activities in the region that 
have slowed down, but that may be just tempo-
rary, and we will be facing additional delays,” he 
says.

Viitala says approximately 30 percent of the blue-
collar workers in the Polish region’s boatbuilding 
industry are Ukrainian, and their absence is affect-
ing suppliers ranging from woodwork to canopies. 
Upholstery became unavailable from one Hungar-
ian supplier, he says, because Hungary’s govern-
ment ordered upholstery shops to start emergen-
cy production of mattresses for refugees.

(BRIG and Axopar have established foundations to 
aid displaced employees and refugees. To donate 
to the BRIG Family Foundation aiding Ukraine, vis-
it gofundme.com/f/the-brig-family-foundation.)

Around the World continued on Page 14

http://gofundme.com/f/the-brig-family-foundation


14

Russia also is a producer of recreational boats for 
export, notably aluminum fishing boats. Interna-
tional sanctions mean Russian builders will not 
be able to do much business in neighboring na-
tions. The same sanctions resulted in the seizure 
of yachts reportedly owned by Russian nationals 
while the yachts were in Croatia, Italy, France and 
Spain.

Yacht builders, repair yards and charter operators 
will feel some of the fallout, including the question 
of whether they will be paid for services rendered, 
says Thom Dammrich, former president of the Na-
tional Marine Manufacturers Association and now 
a North America regional expert with the Global 
Marine Business Advisors network. 

“It is probably most disruptive to the superyacht 
market,” he says. “You have superyacht manu-
facturers who have boats under construction for 
Russians, and now manufacturing has to stop on 

those boats. Refit yards all over the world servic-
ing superyachts have Russian vessels in their yard. 
They have space taken up, and they can’t do any 
work, and they have nowhere to go with these 
boats.”

In North America, the Ukraine crisis has triggered 
higher gasoline prices and threatens access to raw 
materials — on top of existing supply-chain con-
straints from the pandemic on everything from 
pipe fittings and valves to electrical wiring and 
teak. Ukraine and Russia are global suppliers of 
steel products, aluminum and industrial minerals.

In Somerset, Mass., Fortier Boats is constructing 
26- and 30-foot boats. Both are awaiting compo-
nents that owner Rod Fortier says are overdue. 
For example, arrival of 1-inch-diameter steel tub-
ing for the fabrication of bow rails is slow, and 
delivery of resin and fiberglass “is not as fast as it 
once was,” Fortier says. 

Around the World continued from Page 13
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“It’s the long lead times — like 10, 12 weeks — for 
items that I think should be on the shelf. Propel-
ler shaft boxes, stainless steel — I’m ahead of that 
curve, but it has become a problem” for future de-
liveries.

“Everything’s going up, no doubt about that, and 
everything is taking a little bit longer to get,” Forti-
er adds. “It’s the oil prices, and I’m bothered by the 
surcharges they put on for the delivery of stuff.”

Larger boatbuilding operations are trying to use 
their scale and relationships with suppliers to soft-
en the blows. “The topic of 2021 was, of course, 
supply-chain issues, and we enter 2022 with con-
tinuing supply-chain tightness and inflation,” 
Brunswick CEO David Foulkes said about three 
weeks after Russia invaded Ukraine. “We are not at 
all complacent about this situation, however, and 
will continue to execute our strategy of pursuing 
a combination of vertical integration and reinforc-
ing our relationships with” Brunswick’s global sup-
pliers. The company is in the process of vertically 
integrating more than 30 product lines to become 
even more self-sufficient.

Availability of raw materials for boatbuilders may 
persist, according to NMMA, which is predicting 
further constraints on the global supply chain for 
steel and aluminum.

Dammrich says consumers may respond to high 
gasoline prices by doing less boating. “We have 
seen gas prices spike significantly, and they could 
go higher if this war lingers on,” Dammrich says. 
“We’ve been through periods of high gas prices be-
fore, and it does impact consumers’ use of their 
boats, and it has an impact on consumer demand 
for new boats.”

At the same time, the recreational boating industry 
is still in a position of relative strength. Fortier, as 

with many builders, says his yard is booked solid 
until spring 2023, with all 2022 stock presold.

“The biggest warning I have is don’t be compla-
cent,” Dammrich says. “Don’t assume that things 
are just going to ride along. You need to do some 
contingency planning if boat orders start to get 
canceled. This war wasn’t in the crystal ball six 
months ago.” 

Maple Leaf Marinas Acquires 
Ontario Facilities 

Canada’s Maple Leaf Marinas said it acquired three 
facilities in Ontario. Midland, Ontario-based Maple 
Leaf now owns Baysville 
Marina on Lake of Bays, 
Wawautosa Trading Post 
and Marina on Six Mile 
Lake, and Huntsville 
Marine on Fairy Lake. 
 
“The addition of these 
three facilities will 
further strengthen 
the company’s busi-
ness model, which is 
based primarily on dockage, storage and ser-
vice,” Maple Leaf senior vice president Derek 
Lubert said in a statement. “These marinas are 
100 percent occupied and have been serving a 
cottager customer base for over four decades.” 
 
The new properties bring Maple Leaf’s number of 
marinas to 15, serving more than 6,000 customers. 
It is Canada’s largest owner of freshwater marinas. 
 
The company said it also acquired 2½ acres of land 
beside its Walkers Point Marina on Lake Muskoka, 
allowing an expansion that will include adding 
docks, drystack racks and more parking. Construc-
tion will begin this summer, the company said. 
 

Around the World continued from Page 14
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News From WashingtonNews From Washington
  

Speakers Announced for the 
2022 American Boating Congress, 

Returning to Washington, D.C. 
Next Month

Returning to The Wharf in Washington, D.C. from 
May 11-13, 2022, the NMMA team has secured 
a roster of speakers, including industry thought 
leaders, members of Congress, and econo-
mists, for this year’s American Boating Congress. 
 
As the industry gathers for the recreational boating 
industry’s annual advocacy event, this year’s lineup 
of speakers will provide insight in to the 2022 Mid-
term Elections, and issues affecting the industry in-
cluding supply chain disruption, workforce short-
ages, trade disputes, infrastructure, and more. 
 
Limited space remains for the 2022 American Boat-
ing Congress. Secure your spot and register today. 
 
Speakers include:

• Charlie Cook, Political Analyst, Founder 
of Cook Political Report

• Curtis Dubay, Senior Economist, U.S. Cham-
ber of Commerce

• Representative Brian Mast (R-FL-18)
• Representative John Garamendi (D-CA-03)
• Representative Nancy Mace (R-SC-01), Con-

gressional Boating Caucus Co-Chair
• Representative Debbie Dingell (D-MI-12)
• Representative Mike Gallagher (R-WI-08)
• Representative Tim Burchett (R-TN-02)

Additional speakers will be announced in the days 
to come.
 
This year ABC attendees have the opportunity to 
meet with members of Congress and staff on Capi-
tol Hill to discuss our policy priorities and move the 
industry forward within the halls of Congress. Today 
is the last day to request congressional meetings. 
 

Industry stakeholders are encouraged to attend 
this year’s in-person American Boating Congress, 
and take advantage of congressional meetings – 
offered during registration – to advance the indus-
try’s policy priorities and drive the success of the 
recreational boating industry in D.C. and beyond. 
 
Register here.
 
For questions or additional information, please 
contact Erica Crocker at ecrocker@nmma.org.

Representative Nancy Mace 
Highlights Importance of PREPARE 
Act for Small Businesses, Coastal 

Communities

Earlier this week, Representative Nancy Mace (R-
S.C.), Congressional Boating Caucus co-chair, par-
ticipated in an event in Charleston, South Carolina 
with recreational boating industry stakeholders 
and small business owners to highlight the need 
for passage of the Providing Resources for Emer-
gency Preparedness and Resilient Enterprises Act 
(PREPARE Act).

The PREPARE Act, co-sponsored by Representative 
Mace, would provide small businesses with much-
needed capital to invest in disaster-resilient infra-
structure and in implementation measures that 
protect against inevitable natural disasters. These 
loans are particularly crucial for small businesses, 
including marine businesses, in coastal communi-
ties more vulnerable to the changing climate and 
natural disaster.
 
Small business and marina owner Chris Butler, 
owner of Butler Marine, described the hardships 
his business went through last summer when a 
micro-tornado hit the Charleston area, destroying 
90 percent of Butler Marine’s docks and costing 
the business $125,000 out of pocket.
 

News from Washington continued on Page 17
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News from Washington continued from Page 16

With a PREPARE 
Act loan, Butler 
notes could have 
made the repairs 
and continued 
to grow his busi-
ness at the same 
time.
 
In coordination 
with Represen-
tative Mace’s of-
fice, the NMMA 
team – along with 
the Marine Retail-
ers Association 
of the Americas 
(MRAA) – orga-
nized for the congresswoman to hear from rec-
reational boating industry stakeholders, including 
Chris Butler and Gettys Brannon, President and 
CEO, SC Boating and Fishing Alliance, on the im-
portance of climate resilient infrastructure and di-
saster mitigation – both of which the PREPARE Act 
would improve, if passed.

Learn more  about the PREPARE Act and how its 
passage will impact small marine businesses. 
 
Local coverage of the event includes:

• NBC 2, Charleston: Bill would help small ma-
rinas prepare and recover from natural di-
sasters

• ABC 4, Charleston: Rep. Nancy Mace co-
sponsors PREPARE Act to help small busi-
nesses after disaster

• FOX 28, Savannah: Rep. Nancy Mace co-
sponsors PREPARE Act to help small busi-
nesses after disaster

Biden Administration Announces 
Temporary E15 Gas Sales In Effort 

to Curb Gas Prices

The Biden Administration announced it will ease 
restrictions on year-round sales of high-ethanol 

gasoline in an effort to curtail rising gas prices 
across the country. Reported by the  Wall Street 
Journal on Tuesday, the announcement will allow 
for gas with 15 percent ethanol (E15) to be sold 
between June 1 and September 15. Typically E15 
sales during summer months are prohibited, in 
part because of its contributions to air pollution.
 
E15 gasoline is prohibited by federal law for use in 
boat engines and voids many engine warranties. 
Noted by Boat U.S., labeling at land-based fuel sta-
tions has caused confusion among boaters, lead-
ing some to mistakenly pump the incorrect gas.
 
Ethanol in gasoline is a problem for boats due in 
part to phase-separation, writes  Soundings Trade 
Only. When moisture is introduced to an on-board 
fuel tank because of variations in temperature, it 
binds with the ethanol and settles as sludge in the 
bottom of the tank. Ethanol has also been known 
to be corrosive to metal fuel tanks and engine 
components.

ORR Spearheads First-Ever Cross-
Sector Summit on EVs & Clean 
Technologies for Recreation 

Industry

Outdoor Recreation Roundtable (ORR) held the 
first-ever Electric Vehicle & Next Generation Tech-
nologies for Outdoor Recreation Summit this 
week to convene discussion around the strategic 
deployment of electric vehicles and other green 
technologies into the outdoor recreation market 
and economy.
 
The event kicked off with remarks from Austin 
Brown, Senior Director of Transportation Emis-
sions at the White House and included remarks 
from Senator Martin Heinrich (D-NM), Principal 
Deputy Assistant Secretary of the Interior for Land 
and Minerals Management Laura Daniel-Davis, 
and Kampgrounds of America, Inc. president and 
CEO Toby O’Rourke.
 
The event also featured a panel discussion mod-
erated by Callie Hoyt, NMMA’s Director of Federal 
Government Relations, focused on the impacts of 
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News from Washington continued from Page 17

climate change to outdoor recreation’s growing 
contribution to the U.S. economy. While there is 
major momentum across the entire recreation in-
dustry – from boats, RVs, ATVs, and more – to de-
velop sustainable electric models and incorporate 
“green” sources of energy, including more efficient 
fuel, solar power, and wind –these initiatives are 
proving to come with a unique set of challenges. 
Panelists discussed opportunities for electrifying 
recreation vehicles of all types, recreation’s ‘state 
of readiness,’ and the challenges of electric charg-
ing infrastructure near recreation assets.
 
“The cross-sector businesses and partners gath-
ered today have an opportunity to lead the green-
ing of outdoor recreation experiences, make signif-
icant impacts in reducing carbon emissions while 
helping to create jobs, and build local economies 
as we introduce next generation technologies to 
recreation consumers,” said Jessica Turner, Presi-
dent of ORR. 

“This event was extremely important because of 
the industry-wide thought-leadership on how we 
begin the transition to cleaner technologies and 
ensured we can be clear-eyed about the opportu-
nities and challenges ahead.”
 
Speakers from Brunswick Corporation, QuietKat, 
THOR Industries/Airstream, Winnebago Indus-
tries, Zero Motorcycles, and more explored the 
many challenges and opportunities in this space, 
and how charging infrastructure for people recre-
ating can be created and installed efficiently, sus-
tainably and equitably.
 
“With so many of our favorite places facing se-
vere climate threats, the outdoor recreation com-
munity has a compelling reason to lead the way 
in implementing climate solutions and accelerat-
ing our transition toward a clean energy-powered 
and electrified economy,” said U.S. Senator Martin 
Heinrich in remarks at the event. 

“A major part of that equation is going to be the 
adoption of electric vehicles and charging infra-
structure and other clean and carbon pollution-

free technologies. This summit is a real testament 
to the recreation industry’s eagerness to take con-
crete actions that will allow us to pass on the out-
door places we all love to our children and future 
generations.”
 
ORR will hold a Hill briefing and release a white pa-
per, based in large part from the discussions and 
information shared at this event, on next genera-
tion technology and the future of an increasingly 
resilient outdoor reaction economy in the coming 
weeks.

Mississippi River Named Among 
America’s Most Endangered 

Rivers, Underscoring Need for 
Mississippi River Restoration and 

Resilience Act

American Rivers last week named the Mississippi 
River one of America’s Most Endangered Rivers® 
of 2022,  highlighting  the threats that habitat de-
struction and pollution, combined with climate im-
pacts, pose to millions of people across the basin. 
 
In response to these threats, Congress has es-
tablished a new non-regulatory, geographic pro-
gram overseen by the U.S. Environmental Pro-
tection Agency (EPA) that focuses on ecosystem 
health, conservation and restoration of the Mis-
sissippi River through the passage of the Mis-
sissippi River Restoration and Resilience Act. 
 
This initiative will coordinate efforts on conserva-
tion and environmental restoration along the en-
tire river corridor and open up grant opportunities 
for state and local governments, tribes, and non-
profit organizations.
 
Alongside 90 additional organizations, the Nation-
al Marine Manufacturers Association (NMMA) has 
endorsed the Mississippi River Restoration and 
Resilience Initiative Act (MRRRI).
 
The MRRRI Act authorizes new federal investments 
to:
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• Improve community resilience to climate 
change, and reduce flood risk by restoring 
floodplains, riverine wetlands, delta and 
coastal wetlands, and backwaters

• Improve drinking water quality in the Missis-
sippi River and Gulf of Mexico by reducing 
polluted runoff

• Protect and restore wildlife habitat and 
throughout the River corridor

• Prevent the spread of aquatic invasive spe-
cies in the River system

• Make dedicated investments in those com-
munities that have born the highest costs of 
environmental degradation

MRRRI will follow the successful model of the 
Great Lakes Restoration Initiative (GLRI) to ensure 
coordinated and sustained federal investments 
to restore the Mississippi River and protect it as a 
healthy working river.

The NMMA team will continue advocating for pas-
sage of MRRRI to ensure improved water quality, 
restoration of wildlife habitat and natural systems, 
reduction of aquatic invasive species, and improve-
ment of local resilience to flooding and other natu-
ral disasters in and along the Mississippi River.
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